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Dallas Goes Loco for Saint Rocco’s 

On Oct. 22, 5 Seconds of Summer (5SOS) 
released their fourth album, “Sounds Good, 
Feels Good.”

According to 5SOS’s interview with Bill-
board, the title of the album came about in 
an interesting way. After the band finished 
recording vocals for “Hey Everybody!” as 
a group, lead singer Luke Hemmings said, 
“Sounds good, feels good.” This snippet can 
actually be heard in the beginning of the 
song. The band decided not to overthink the 
title of the album, and I’m glad they didn’t. 
The title appropriately captures the essence 
of this album. 

The song not only sparked the title of 
this album, but also was a personal favorite 
of mine. On Oct. 16, the band released the 
accompanying music video. Not only was the 
song fresh and upbeat, the video itself was 
very entertaining to watch. 

The video commences with a narrator 
introducing the band as characters who are 
unhappy in life and searching for something 
more. The dull scene then switches to a 
more vibrant background as the band de-
cides to have fun and go crazy. You see them 
riding segways while wearing robes and ec-
centric hats, playing human Pac-man and 
even water sliding while covered in plastic 
wrap. The light, comical feeling in this video 
definitely introduced the beginning of this 
album very nicely. 

While 5SOS is technically a pop-punk 
band, it has been criticized in the past for 
sounding “too pop.” Critics will be happy to hear 
that this album is quite the opposite of that.

The band has taken a new angle to its 
music and veers more toward alternative 
music in this album, which is refreshing con-
sidering their usual style.

The album has reached a rating of 4.5/5 
stars on iTunes, and their earlier released 
singles, “She’s Kinda Hot,” “Fly Away,” ”Per-
manent Vacation” and “Jet Black Heart” have 
already hit Billboard’s Hot 100 list. 

In their interview with Billboard, the 
band pointed out their new song “Outer 
Space” as one that’s very special because 
it is a lot more alternative than their usual 
sound. Although it was over six minutes long, 
this song was particularly enjoyable to listen 
to because it also features the London Sym-
phony Orchestra, which adds a harmonious 
medley of pop, punk, alternative and classi-
cal music. It was something kind of out there, 
but it was in the best way possible. 

The orchestra also is featured in the 
band’s song “Invisible.” This was another very 
memorable piece on the album. It had a more 
solemn, serious tone similar to the band’s 
hit song “Amnesia” from their first album 
“5 Seconds of Summer.” It also started with 
the same acoustic sound that makes it feel 
more personal and heartwarming. The song 
describes a myriad of emotions as someone 
tries to figure out who they are after they feel 
like they have lost their identity. The tune and 
the message of the song blended together to 
create something that was truly mesmerizing 
to listen to. 

I’m excited to see the future ahead for 
5 Seconds of Summer and watch how they 
continue to grow in their music, whether that 
be in the pop or alternative genre. Listening 
to “Sounds Good, Feels Good” was definite-
ly a memorable experience, and the album 
might just be their best one yet. It’s only 
$11.99 on iTunes, so I definitely recommend 
downloading a copy. It will sound and feel 
(pretty) good. 

HEIDI KIM
STAFF WRITER

Sounds (Pretty) Good

On my first visit with my 
family in tow, I made my way to 
Trinity Groves around 7 p.m. on a 
Thursday night earlier this month. 
Saint Rocco’s faces the spectacu-
lar Margaret Hunt Hill Bridge and 
the outside patio has festive string 
lights and overhanging oak trees.

 Taking advantage of the 
beautiful October weather, we 
decided to sit in the outdoor 
patio though the inside of the 
restaurant had plenty of seat-
ing. Vintage photographs line the 
indoor walls, black-and-white 
subway tile covers the floors and 
the attractive kitchen is opened 
for diners to see.

The mix of classic Ital-
ian-American music including 
“That’s Amore” drowned out the 
noise of the passing cars. We 
browsed the menu that was split 
into appetizers, flatbreads, salads 
and entrees, along with a name-
less soup of the week. If inter-
ested in the soup, ask the wait-
er, who will list the ingredients. 
For the most part, all the dishes 
ranged from $10-$40.

 To start the meal, we ordered 

carpaccio served with mouthwa-
tering meat and zesty arugula, 
freshly topped with Italian parme-
san cheese and capers, which pro-
vided a pleasant salty tang. 

The restaurant’s menu, how-
ever, does not give vegetarians, 
vegans and gluten-free customers 
many options. But their salads are 
not ordinary. I ordered the straw-
berry arugula salad with grilled 
balsamic strawberries.

Along with the slow and 
infrequent service we experi-
enced on our first visit, the server 
brought me the wrong salad. Five 
minutes later, the waiter arrived 
with my dish, which had a kick 
in the back of my throat from the 
heavy balsamic dressing and the 
sweet strawberries.

We also ordered different 
flatbreads for the table: a de-
constructed and unconventional 
Sicilian lasagna with tossed noo-
dles, sausage and ragu, and a 
braised pork. The portions were 
generous and the plates were 
good to share.

Starting around 7:30 p.m., 
diners flocked the restaurant and 

soon every table became filled. 
Toward the end of our dinner, our 
table finished the evening with the 
chocolate espresso cake, which I 
recommend if you like both choc-
olate and espresso as their tastes 
are very evident in this cake.

After leaving Saint Rocco’s, 
I immediately planned a sec-
ond trip to the restaurant with 
my parents. On a Saturday night 
in mid-October, we returned to 
Saint Rocco’s around 6 p.m. It’s a 
good idea to make a reservation 
ahead of time.

The second time around was 
even better! Speedy service, fresh 
food and an entertaining waiter 
satisfied our evening. 

I struggled to put down the 
crunchy margherita flatbread at 
the beginning of dinner. My dad 
and I chose to order cannolis for 
dessert this time. For my first time 
trying a cannoli, the chocolate 
chips and bittersweet cream fill-
ing satisfied my appetite.

Soon after, I started planning 
a third trip.

Saint Rocco’s was a nice 
break from the traditional Ital-

ian restaurants in Dallas, mainly 
serving pizza and conventional 
takes on pasta. However, if Italian 
is not your preference, the restau-
rants at Trinity Groves range from 
tapas to barbeque to Japanese. 
There, everyone can find some-
thing they like to eat!

According to the Saint Rocco 
Society of Potenza, the protector 
against the plague and all conta-
gious diseases is most celebrated 
by Italians. With the immigration 
of Italians into New York, the cel-
ebration and feast of Saint Rocco 
celebrated in August followed. 
Now, it has arrived in West Dallas.

The bottom of the menu 
reads “If Saint Rocco were here 
eating with us today, he would 
say… ‘Jesus Christ, This Food is 
Good!” I definitely cannot argue.

MARIA HARRISON 
STAFF WRITER

“Steve Jobs” Unveils the Man Behind the Mask
Steve Jobs
Danny Boyle
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“Who are you?”
Steve “Woz” Wozniack (Seth 

Rogen) asks this question to Steve 
Jobs (Michael Fassbender) in the 
middle of an argument, catching 
everyone, except for Jobs himself, 
off-guard. In the midst of a fast-
paced, technological society, we 
are too often concerned about 
what we do instead of who we 
are. So let me ask you this: who is 
Steve Jobs?

You all have been directly 
influenced by Jobs in some way 
– whether it’s with the iPhone 
you’re holding in your hand or 
the iMac sitting at home. Some 
call him a genius. Others, a vi-
sionary. But what do we know 
about him, other than the things 
he has done?

The truth is, Jobs wasn’t ex-
actly a model figure. He actually 
lacked all the skills necessary to be 
successful. He relied on other peo-
ple to do his dirty work, but some-
how, he received all of the credit. 
How can that be? What made Jobs 
so much more successful than ev-
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T
rinity Groves, the restaurant, retail, artist and entertainment complex located by the 
Margaret Hunt Hill Bridge in West Dallas, recently added Italian to their palate with a 
new restaurant: Saint Rocco’s New York Italian. Restaurant legend Phil Romano, known 
for EatZi’s and Romano’s Macaroni Grill, opened Saint Rocco’s with Executive Chef and 
co-owner Jay Valley. The restaurant celebrates Italian-American cuisine.

$$$
3011 Gulden Lane #100
Monday – Thursday  5 p.m.. – 10 p.m. 
Friday–Saturday  5 p.m. – 11 p.m.
Sunday  5 p.m. – 9 p.m.

eryone he ever worked with?
“Steve Jobs,” directed by Dan-

ny Boyle, focuses on the three 
main product releases before Jobs 
became the permanent Apple CEO 
in 2000: the MacIntosh in 1984, 
NeXT in 1985 and the iMac in 1998 
– and then went a step further. 
“Jobs” delved beyond the com-
puter screen and into the personal 
struggles of Jobs’ life, both as a fa-
ther and as a person.

In the course of his ca-
reer, Jobs managed to be-
tray his friends and hurt 
his loved ones, all in a 
desperate desire for 
self-grat i f icat ion. 
Jobs refused to rec-
ognize the efforts 
of his friends, es-
pecially co-found-
er Wozniack and 
his team’s work on 
the Apple II, and 
denied any and 
all mistakes that 
he made, such as 
the birth of his first 
daughter, Lisa. But 
knowing this, why 
do we still praise 

Jobs? Why does he come out on 
top? This will always remain a 
mystery, just as Jobs was to those 
who knew him.

As I mentioned before, “Jobs” 
unveils three crucial product re-
leases during Jobs’ career. While 

there are flash-
backs, the film 

zooms in on 
the minutes 
leading up to 

each product 
launch. Boyle’s 

unconventional 
style highlights the 

stress, fervor and 
violent passion that 
overflowed every nook 
and cranny of Jobs, 
who is so brilliantly 
portrayed by Fass-
bender, and ultimate-
ly humanizes the man 
who we all know 
as Steve Jobs, Apple 
CEO, into someone so 
much more – a father.

Jobs first reject-
ed his paternity and 

refused to acknowledge 
Lisa as his daughter, but 

eventually came to terms with her 
mother, Chrisann Brennan (Kath-
erine Waterston), and provided 
both of them with money to sup-
port themselves. Jobs, upon re-
alizing that sometimes the apple 
doesn’t fall far from the tree, later 
paid for Lisa’s Harvard tuition. Li-
sa’s role in the film helps us try to 
understand how explosively com-
plicated Jobs really was.

Jobs never thanked anyone 
for doing anything for him, and 
his only role model was his own 
human desire to give the world 
something they had never seen 
before. But ultimately, Jobs’ firm 
understanding of consumer goods, 
isolated creativity and defiance of 
the status quo created the world 
we live in today – regardless of 
what we think about him.

“Steve Jobs” is rated R for 
language. Students under the age 
of 17 are required to be accompa-
nied by a parent or adult guardian 
by the Motion Picture Association 
of America.

ERIN THOMAS
EDITOR-IN-CHIEF

Sounds Good, Feels 
Good
5 Seconds 
of Summer

PHOTO PROVIDED BY UNIVERSAL PICTURES
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“Everybody was on Google Buzz,” Nesbitt said. 
“Then I secretly got the Facebook account because it was 
just the coolest thing to have.”

Flash-forward to the present: Google Buzz is ex-
tinct; Facebook’s reign as king of social media may soon 
be drawing to a close. 

Other social media platforms, namely Instagram 
and Snapchat, have arrived at the forefront of today’s 
digital networking. According to a spring 2015 survey 
conducted by Business Insider, 45 percent of teenagers 
in the U.S. favor Instagram or Snapchat as their favorite 
social media, while Facebook only claims the allegiance 
of 14 percent of U.S teens. This evolution of social media 
has even revealed visible divides between younger and 
older age groups.

This evolution, then, begs the question: Why is so-
cial media changing and evolving?

The short, surface-level answer is that with the birth 
of new social media platforms, some naturally enter the 
spotlight while others go out of fashion. 

Upper School English teacher Jennifer Boulanger 
believes that social media preferences are primarily 
stratified by age group. Several social media platforms 
that were popular when she was younger, such as MyS-
pace, have phased out. However, Facebook has contin-
ued to be one of the most popular platforms among her 
generation; according to Pew Research Center, 71 per-
cent of online adults use Facebook. Boulanger believes 
that this is because Facebook came out at such an opti-
mal time for her age group. 

“The first social media account I got was Facebook 
in 2005, and it was just for college students at the time,” 
Boulanger said. “Facebook was great for students be-
cause you were social networking before you went out 
to the job market.” 

With the advent of newer social media platforms, 
people begin to latch on to newer, trendier things. Fresh-
man Maddie McBride, like the majority of her grade, does 
not have a Facebook account. She does have an Insta-

gram and a Snapchat, which she believes are the two 
most widely used platforms in her grade.

“I got my Instagram in fifth grade, and it was the 
new thing that came out,” McBride said. “When Facebook 
was big, I was too young to get it. Then, [my grade] was 
not exposed to Facebook when Instagram was big.”

However, the longer, deeper answer to questions 
on social media’s changes and evolution reflects on the 
types of connections younger people look for versus the 
connections that older people look for. According to Pew 
Research Center, teens are sharing more and more infor-
mation about themselves on social media sites than they 
did in the past, leading to a bombardment of quick, easy-
to-scroll-through information on a daily basis. 

For senior Juliette Turner, who has Facebook, Insta-
gram and Twitter accounts, the difference in mentalities 
between age groups shows that younger people are more 
interested in knowing what everybody else is doing, 
which is a specialty of Snapchat’s story feature. On the 
other hand, older people are more interested in sharing 
milestone events, which is something that can be done 
through Facebook’s timeline feature.

“Shorter, faster media is taking off,” Turner said. 
“Tweets are short, Snapchats show up for a limited time, 
Vine is six seconds and Instagram is one photo.” 

This preference for faster-paced social media shows 
that younger generations are increasingly leaning to-
wards unfiltered, informal communication. Nesbitt be-
lieves that one reason for Facebook’s relative decline in 
popularity is its “fakeness” and affectation.

“For Facebook, you post pictures where you think 
you look cute or where your life looks really happy,” 
Nesbitt said. “But for Snapchat, I send unflattering snaps 
of myself and we can all laugh about it. Social media is 
really changing to mimic live, face-to-face interactions.” 

ELIZABETH GUO
STAFF WRITER

The Dawn of a New Digital Age

F
lashback to the summer of 2011: junior Joy Nesbitt, then a rising seventh 
grader, sat in front of her 1.5 inch-thick Toshiba Portégé. After pressing the 
‘enter’ button on her keyboard, Nesbitt had triumphantly set up her very first 
social media account: Google Buzz. Later on, Nesbitt created a Facebook 
account, unbeknownst to her parents. 

Me, My Selfie and I

New Pet
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BY EMILY BASCHAB

Social media is not only rel-
evant to individuals. In this 
digital age, businesses and 
organizations must take the 

evolution of social media into ac-
count when trying to promote mar-
keting messages.

Nicole Shepard has been the 
Public Relations and Social Media 
Specialist for Dunkin’ Donuts for 
one-and-a-half years. For public 
relations, Shepard manages cam-
paigns endorsing different prod-
ucts, like pumpkin beverages in the 
autumn. On the social media side, 
Shepard manages Dunkin’ Donuts’ 
national channels and comes up with 
the different images and content that 
go out for each post. 

“Our core channels are Twitter, 
Facebook and Instagram, but we also 
work on Snapchat, Pinterest, Vine, 
Periscope and other developing so-

cial media channels,” Shepard said. 
Shepard strongly believes that 

different types of social media ap-
peal to different age groups. “We 
have insights that show us what the 
demographics are for each plat-
form,” she said. “Facebook skews 
more toward middle-aged women, 
while Snapchat and Instagram ap-
peal more toward  millennials and 
college-aged students.”

Because of this, Shepard often al-
ters the content of messages when 
using different platforms to reach 
different age groups. If Dunkin’ Do-
nuts wanted to put out a picture of a 
pumpkin latte, Shepard would make 
the text corresponding to the coffee 
more straightforward and to-the-
point on Facebook, which is what 
older demographics would appreci-
ate. For Instagram, however, Shep-
ard would try to post “cooler” pic-

tures, which she has noticed perform 
better. Also, she would use a joke or 
emoticons instead of plain text. 

Even if Instagram and Snapchat 
are currently dominating the digital 
age, there is no guarantee that they 
will be here to stay unless they adapt 
to people’s ever-changing wants and 
needs. They may die out like Google 
Buzz, or they could simply become 
an endangered species like MyS-
pace. Or, they could survive the test 
of time like Facebook, which saw its 
billionth user login on Aug. 27.

“Seeing this trend of evolving 
social media over time, I feel like 
Snapchat’s going to become an old 
person thing after a while, like Face-
book is right now,” Nesbitt said. “The 
youngest people will find some other 
new social media to use.”

ELIZABETH GUO
STAFF WRITER

Businesses Dunk into Social Media

El Elephante Y
This gentle giant, created by 

alumna Meredith Burke ‘15, lives 
in the art gallery located in the 
science building. This clearly made 
the list because how many people 
are able to take a selfie with a wild 
elephant? If you choose to take a 
selfie with this wild creature, be 
sure to handle it with care.

Z Sun Mural

Walking through the halls of 
Upper School, it is easy to come 
across strong artwork created by 
our very own classmates. I found 
an amazing art mural outside of 
the Upper School office which was 
just begging for me to take a selfie 
with it. The sun in the mural was 
literally wearing sunglasses. Noth-
ing could be cooler than that (or 
should I say hotter?)!

Jade Plant Y
The infamous Hockaday jade 

plant is one of the school’s most 
prized possessions, so it’s no sur-
prise that it made the list of best 
selfie spots. Its verdant leaves and 
delicate stems make for an ideal 
selfie partner. When taking pic-
tures with the jade plant, be sure 
to be gentle and don’t water it! Soft 
smiles are recommended.

Z Foucault Pendulum

One of the recent additions to 
the school, Hockaday’s Foucault 
pendulum is a great spot for selfies. 
Be careful, it moves quickly and it 
can be hard to take a picture with! 
Located on the first floor of the sci-
ence building, this is also a spot with 
almost perfect lighting. Science AND 
amazing lighting... what could pos-
sibly make for a better selfie?

Social Media Manager Manisha Ratakonda investigated the 
best spots at Hockaday to hit up for a quality snap.
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F
ive minutes until the top of the show!” As 
makeup artists powder and blend away the 
contour beneath her cheeks and hair stylists 
tug to pull her hair in a tight low ponytail, soph-
omore Abby Bush, dressed in Calvin Klein’s

sports collection, shuts her copy of 
“Jane Eyre” – which she is reading 
for her English class – and scram-
bles to get ready to walk New York 
Fashion Week. 

Bush’s modeling career took 
off last October when she was ap-
proached by the director of Wall-
flower Agency while shopping on 
Knox Street. A few months later, she 
was racing around the Dallas area 
and beyond, modeling for various 
brands and designers, including 
Kendra Scott and Calvin Klein. But 
with all that glitz and glamour, she’s 
been forced to prioritize school, 
sports and modeling.  

“The coolest shoot I’ve ever 
done is definitely modeling for the 
Kendra Scott spring collection for 
2016,” Bush said. “It really made me 
realize how lucky and fortunate I 
am to do what I do because mod-
eling for my favorite jewelry brand 
was very surreal.” 

Oftentimes, Bush receives a call 
the night before a shoot or show, and 
needs to decide in that moment if she 
will take the job. In her mind, school 
always comes first. If she has a big test 
or project due, she will choose not to 
accept the job. But when she is of-
fered once in a lifetime opportunities 
like walking New York Fashion Week, 
Bush is willing to put school on hold. 

“Walking for Calvin Klein was 
super scary but so cool because ev-

erything and everyone was so pro-
fessional, and I loved the clothing 
and all the models I got to work with. 
I grew so much as a model from this 
experience,” Bush said. 

However, in order to keep up 
with school, Bush has learned to 
multi-task and use all of her free 
time. This means doing homework 
or studying en route to jobs, keep-
ing a spare stack of notecards in her 
suitcase, and downloading the Qui-
zlet app on her phone. She also takes 
full advantages of Y periods and 
conferences to ask teacher questions 
and to get a head start on home-
work. And although spending more 
time in New York exploring Fashion 
Week would have been ideal, Bush 
completed her trip in less than two 
days in order to minimize time away 
from school as much as possible. 

But there is more to Bush’s busy 
schedule: sports. As a member of 
Hockaday’s junior varsity field hock-
ey team, she has missed multiple 
games and practices to walk run-
ways or model for photo shoots.

“I made a commitment to my 
team at the beginning of the year,” 
Bush said, “So I am there the majori-
ty of the time to do anything I can to 
help out the team.”

And Bush is also not the only 
Hockaday model that is find-
ing the balance between rocking 
the runway and keeping up with 

school and extracurriculars. 
Freshman Gabri Kim is also a 

model for Wallflower Management, 
and like Bush, her modeling career 
started unexpectedly. Last summer, 
Kim was her friend’s plus one at a Wall-
flower event, and after talking with the 
directors of the agency, she received 
her own contract a week later.

Kim, also a member of the ju-
nior varsity field hockey team, of-
ten goes to downtown Dallas after 
sports practice to collect digitals. 
By the time she’s home, she only 
has a couple of hours to finish all 
of her homework. 

These girls know the importance 

of school over modeling and, as of right 
now, pursue modeling as a hobby. 

“Even though modeling is so 
much fun, I would love to do some-
thing more substantial when I get 
older because I have other interests,” 
Kim said. 

For senior Olivia Stern, her ca-
reer started in the seventh grade at a 
hair salon when a man sitting a few 
chairs down gave her his card. She 
now models for Kim Dawson Agen-
cy in Dallas and has experience with 
big department stores like JCPenny 
in her resume. 

Because she does mostly run-
way work, Stern’s weekdays sched-
ule is often booked with Dallas lunch 
or dinner events that require her to 
miss school. However, she says that 
if she is honest with her teachers 

about her whereabouts, they are 
usually very understanding. 

Although Stern no longer plays 
sports, in her freshman year, she had 
to race from a big show straight to 
a lacrosse game, playing the entire 
game in full runway makeup and 
hair. Granted, both teams were a lit-
tle confused, but Stern was there and 
ready to play. 

These Hockaday students are 
following behind the footsteps of 
many alumnae models. Olivia Whit-
taker, for instance, a current freshman 
at the University of Southern Califor-
nia, often missed conference periods, 
lunches, Y period and free periods to 
rush to castings or jobs downtown. 
Many might recognize Whittaker from 
billboards, websites or magazines as 
she served as the face of Cantu Beau-
ty, an ethnic hair care line. Although 
she gained success with modeling, 
she always kept school as her number 
one focus. Like Bush, she learned to do 
homework in between shots or while 
she was getting her makeup done, 
even if it was embarrassing in front of 
other models. 

Whittaker had some advice for 
girls who work as models during 
high school.

“Stay focused and keep true to 
yourself. While modeling can seem 
cool and glamorous, it’s very tempo-
rary, and a great education – like the 
one you all are receiving at Hocka-
day – is much more ‘glamorous’ and 
valuable in the long run,” Whittaker 
said, “Also, don’t ever compromise 
yourself or your values. There’s al-
ways an opportunity knocking at 
another door.” 

AURELIA HAN
STAFF WRITER

DRIPPING WITH INSPIRATION 
Dallas Museum of Art

MONEY, MUSCLE AND MOTION 
Kimbell Art Museum

POP OUT OF THE HOCKABUBBLE 
Dallas Museum of Art

Jackson Pollock revolu-
tionized the modern art 
movement through his 
drip painting technique 
and is known as the Father 
of Abstract Expressionism. 
Hailed by many art histori-
ans in textbooks as “the 
greatest painter this coun-
try has ever produced,” 
the Dallas Museum of Art’s 
“Blind Spots” is the third 
major U.S. museum exhi-
bition to focus on him. The 
exhibition is composed of 

over 70 paintings, sculptures, drawings and prints created 
between 1947 and 1950. These “classic” drip paintings will 
serve as a comparison to his more well-known “Black 
Painting,” a series of black enamel paintings created 
between 1951 and 1953 of which an unprecedented 31 
works will be shown. Many of these works have not been 
exhibited in over 50 years. “Jackson Pollock: Blind Spots” 
will be on display from Nov. 20, 2015 to March 20, 2016.

Pop Art was more than 
just an American and 
British movement. 
The Dallas Museum of 
Art’s International Pop 
Exhibition covers the 
movement’s internation-
al scope with 125 works 
from not just the U.S. and 
Britain, but from France, 

Brazil, Argentina, Japan and Germany, with art from a total 
of 13 different countries. Featuring works from artists such 
as Roy Lichtenstein, Claes Oldenburg and Robert Raus-
chenberg, the exhibition also features a significant missing 
link in Dallas’s art history. After the assassination of JFK, 
Dallas separated from the Pop movement as the increas-
ingly controversial viewpoint of the art diametrically 
opposed the newly uber-conservative Dallas. Assistant 
Curator Gabriel Ritter hopes that this exhibition can bring 
Pop Art back to the Dallas Community. The exhibition is 
on display until Jan. 17, 2016. For more information, watch 
October’s ArtsCast: “International Pop with the DMA.”

Student Models Strut to the Top

The Masterpieces of Dallas and Fort Worth
A Closer Look at the Art Housed in the Metroplexa

Gustave Cail-
lebotte almost 
single-handedly 
funded mod-
ern Europe’s 
most famous 
and influential 
painting group, 
the Impression-
ists. However, he 
was a master in 
his own right, ex-

perimenting with a revolutionary perspective that created 
ground-breaking works of the Parisian streets and domes-
tic life. His techniques with muscle and motion brought 
these scenes to life in a new manner completely different 
from the dancers and horses of Degas. The Kimbell’s own 
Caillebotte, “The Pont de l’Europe,” will hang next to the 
artist’s most famous works, “Paris Street Scene, Rainy Day” 
from the Art Institute of Chicago and “Floor Scrapers” from 
Musée d’Orsay in Paris, along with over 50 other works. 
“Gustave Caillebotte: The Painter’s Eye” will be exhibited 
from Nov. 8, 2015 to Feb. 14, 2016.

REPRODUCTIONS PROVIDED BY NATIONAL GALLERY OF ART, MUSÉE D’ORSAY  AND MUSEUM OF MODERN ART

BY KATHERINE CLEMENT

Jade Plant

Ela Hockaday had an interest in 
Asian art, but was particularly in-
terested in jade. “She thought jade 
was a symbol of wisdom,” Long said. 
The senior class ring, the color of the 
uniforms and official school color 
all stemmed from her interest in the 
plant and color. Erna Lively, the head 
of Housekeeping in 1961, decided to 
grow a jade plant in honor of Ela 
Hockaday’s interest at the school’s 
new campus on Forest and Welch. 
“It survived a very long time, being 
nurtured into a kind of bonsai, pretty 
shape,” Long said. “[This shape re-
mained] until, unfortunately, we had 
some watering incidents.”

The Yearbook

The first Hockaday publication was 
a yearbook published by the class 
of 1917. Its name, however, was not 
Cornerstones. Only after multiple 
hours of discussion and a school-
wide poll, students decided to name 
the yearbook “S.C.A.C.”, a combina-
tion of the first letters of each of the 
Cornerstones: Scholarship, Courtesy, 
Athletics, Character. “S.C.A.C”. even-

tually changed in the 1960s to the 
familiar yearbook name of Corner-
stones still used today.

Y Period and the Block Schedule

A-B-C-D-E-F-G-Y. Students may 
wonder how this seemingly random 
end to their schedule came to be. In 
the 1990s, faculty members banded 
together in a scheduling committee 
to draft a new block class schedule, 
which would offer more time for 
individual class periods and reduce 
homework turnaround time. A block 
of free time was quickly incorpo-
rated into the schedule. A member 
of that scheduling committee, Fine 
Arts Department Head Ed Long, said 
there “was an attempt to give it an 
acronym that would be representa-
tive of it.” C.A.P. Period was suggest-
ed for clubs, activities and projects, 
which was the original purpose for 
the block. Y was simply an acciden-
tal name that stuck, according to 
Long. “I think it might’ve originally 
been a placeholder or belonged to 
another school’s block schedule,” he 
said. “Regardless, it’s still there.”

Hockaday Crest

When the family of founder Ela 
Hockaday travelled from South-
ampton, England to 17th century 
America, they brought a coat of 
arms that bore a lone unicorn at its 

head and the words “Virtus Scien-
tia.” This coat of arms became the 
more modernized crest adopted 
by Hockaday in 1913, though still 
inscribed with “Virtus Scientia,” 
Latin for virtue and knowledge.  

A Female-Empowering 
Student Culture

Awareness of women’s rights rose 
and cultural attitudes turned toward 
feminism in the 1970s as whole, 
yet were especially concentrated at 
Hockaday. “It was a school where 
a girl never suffered at the hands 
of teachers who favored male stu-
dents,” a 1989 book on Hockaday 
history, “Of Hearts and Minds,” said. 
Teachers stated Hockadaisies talked 
of futures not only as mothers and 
homemakers in the traditional sense, 
but also as lawyers, writers and vet-
erinarians. The student body’s sense 
of girl power was especially exem-
plified when the editor of feminist 
magazine Ms.,Gloria Steinem, came 
to speak at the school in 1972. Be-
fore her visit, anonymous St. Mark’s 
students covered campus trees with 
toilet paper and hung a banner 
equating Steinem with Joseph Sta-
lin. “[Hockaday] students were out-
raged,” Long said. “They thought it 
was ridiculous that a bunch of boys 
would tell them who they shouldn’t 
hear speak.” 

JENNY ZHU
STAFF WRITER

Debunking HockaMyths

Aug. 2014 / May 2015

Freshman Gabri Kim (left)
and Sophomore Abby 
Bush (right) pose for the 
cameras.
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P
ompoms in hand, short skirt on and hair in a high po-
nytail, senior Ellie Bush, leads the cheerleading team 
onto the football field.Although the media’s and the 
public’s perception is that a cheerleader can only be 
peppy and provocative, St. Mark’s cheerleaders 

demonstrate how they break the 
stereotype off the field.

But this stereotype also exists 
at Hockaday. 

“The majority of the comments 
that I heard revolve around the notion 
that cheerleaders are not smart,” 
former St. Mark’s Cheer captain 
Rachel Compton ‘09 said.

Many cheerleaders are astonished 
upon hearing the derogatory stereotype. 
Former and aspiring, determined 
cheerleaders are examples of how this 
wide misconception is false.

“It is not unusual for a cheerleader 
to vary in academic, athletic and 
extracurricular interests,” said former 
St. Mark’s cheerleader Hailey Winston 
‘13, who is currently a junior at Yale.

Like other athletes, high school 
and college cheerleaders must 
maintain a strict grade point average. 
Compton, who was also University 
of Virginia’s 2012 cheer captain, was 
a witness to how cheerleaders kept 
good grades, along with the practices 
and travel time that came with being 
a cheerleader.

“Furthermore, cheerleaders have 
to learn a vast amount of information in 
a very short time period,” Compton said. 
“We are expected to learn and perfect 
new dances, cheers and routines every 
week before each game.”

This academic rigor is true for 
many professional cheerleaders. Amy 
Trader, a current Dallas Cowboys 
cheerleader, majored in biomedical 
engineering with a minor in 
computational neuroscience. Trader 
hopes to use her degree “to develop 
implantable discs that change 
people’s lives and help with injuries.”

Trader isn’t the only one with 
goals. Bush is currently taking several 
AP classes, applying for top colleges 
and participating in the highest level 
of HockaDance. Looking into the 
future, Bush aspires to be a speech 
pathologist, helping people ranging 
from kids with autism to elderly folks.

“Hockaday and St. Mark’s 
cheerleading has taught me how 
to speak up, use my voice and be a 

leader,” Bush said.
Along with Bush, other 

Hockaday cheerleaders strive for 
success away from the pompoms. 
First year cheerleader, sophomore 
Kaleigh Beacham, participates in 
Hockadebate, Model UN and Girl 
Scouts along with taking one AP 
course and two honors classes.

“I might have even [tried out for 
cheerleading] as kind of a challenge to 
myself, because it’s unlike a lot of the 
other stuff I do,” Beacham said. “It was 
kind of taking a risk and putting myself 
out there in front of an audience.”

While maintaining the leadership 
of cheer captain at University of Virginia, 
Compton earned her bachelor’s degree 
in American studies and political 
science. Now, she works as a deputy 
press secretary for a congressman.

“One of the most important 
things cheerleading taught me was 
how to effectively manage my time,” 
Compton said. “With practices every 
night and games every weekend, I 
had to learn how to prioritize my 
schoolwork and make the most of my 
free time.”

Winston also has to manage her 
time while pursuing her passion of 
applied mathematics and economics 
at Yale. As a Hockaday senior, 
Winston served as editor-in-chief 
of The Fourcast and participated in 
Habitat for Humanity and JETS.

Former Philadelphia 76ers 
professional cheerleader Darlene 
Cavalier is another example of 
someone who has broken the 
stereotype. Cavalier worked full-time 
at Discover, a company owned by the 
Walt Disney Company for 10 years, a 
time period in which she met some of 
the brightest minds in science. Finding 
her passion in science, Cavalier earned 
her Master’s degree while studying 
science policy and sociology at the 
University of Pennsylvania.

Featuring current and former 
professional cheerleaders, Darlene 
Cavalier started “Science Cheerleader,” 
a blog that opens conversation on 
science policy and research while also 

supporting “Science Cheerleaders” as 
they pursue careers in math, science, 
technology or engineering.

According to Cavalier, possible 
employers will express their 
concern about “past cheerleader” 
on the resumes of the “Science 
Cheerleaders.” However, Cavalier 
knows that the cheerleaders have 
the potential for professional success 
due to skills of time management, 
determination and ambition learned 
through cheerleading.

While developing her website, 
Cavalier knew she had to “combine 
the academic attitude of UPenn, the 
mass reach of Disney and the in-your-

face, pom-pom waving personality 
of a 76ers cheerleader.”

This type of information helps 
the public shape a different, new 
opinion on cheerleaders.

“When you do see positive 
interpretations of cheerleaders, it is 
somehow the cheerleaders defying 
an expectation,” Beacham said.

And while these former high 
school cheerleaders are currently 
pursuing high-caliber careers, they look 
back at their high school years fondly.

MARIA HARRISON
STAFF WRITER

7:30 p.m. Sept. 28

Senior Wendy Cohen 
and junior Sam Galardi 
cheer on the St. Mark’s 
Lions.

St. Mark’s Cheerleaders Tumble Through Stereotypes
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EDITORIAL POLICY
The Fourcast is written 

primarily for students of the 
Hockaday Upper School, its 
faculty and staff. The Fourcast 
has a press run of 1,200 and is 
printed by Dallas Offset, Inc. It 
is distributed free of charge to 
the Hockaday community. 

Businesses who wish to ad-
vertise in The Fourcast should 
contact Sunila Steephen, Busi-
ness Manager, at ssteephen@ 
hockaday.org. We reserve the 
right to refuse any advertising 
which is deemed inappropriate 
to the Hockaday community. 

Opinions will be clearly 
marked and/or will appear in 
the perspectives section. Com-
mentaries are the expressed 
opinion of the author and do 
not necessarily reflect that of 
The Fourcast staff, its adviser 
or any member of the Hock-
aday community. Unsigned 
editorials that appear on the 
opinions page will reflect 
the official position of The 
Fourcast, but not necessarily 
the position of the Hockaday 
community. 

The Fourcast staff may 
cover student, staff, faculty or 
alumnae deaths as the staff is 
made aware. We reserve the 
right not to cover a death based 
on relevance, timeliness and 
circumstance. 

Corrections and clarifica-
tions from previous issues will 
be found as designated in the 
news section.  

Any questions or concerns 
about should be addressed to 
Erin Thomas, Editor-in-Chief, 
at ethomas@hockaday.org.
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STAFF STANDOFF  |  Waffles or Pancakes?

Texas. Home of Dr. Pepper, 
America’s Team and the one of the 
lowest voting turnouts in the country.

Voting participation in Texas 
has been on a precipitous decline 
for the past few years, and we’ve 
moved down from 47th  to 49th in 
the country, only ahead of Indiana. 
Yes, this means that even North 
and South Dakota beat us.

Guys, this is really embarrass-
ing. We have Blue Bell, the coolest 
music festivals and killer queso, 
and we’re about to throw away our 
sterling reputation for low voter 
turnout? Come on. We can totally 
do better than that.

On the eve of a new year 
accompanied with a deluge of 
tweets, texts and news coverage 
about primaries, it turns out that 
our votes are incredibly important 
during these elections – it’s been 
eight years since an election with-
out an incumbent, and we have 
the power to influence the results 
either way.  

I recognize that this sounds 
idealistic, especially for Texas vot-
ers, because it’s a fact that Texas is 
indisputably red (it hasn’t gone blue 
since Bill Clements’ gubernatorial 
election in 1979.). We’re not a swing 
state. Why even vote?

In the interest of full disclo-

sure: yes, I am a Democrat. And yes, 
I plan to vote in the next election.

For my fellow Democrats, I re-
alize that we are voting in a losing 
battle. But it’s worth it to try, right? 
If you have the ability to vote and 
don’t, you have no power to com-
plain about any failures of an elect-
ed official – you, too, have failed if 
you do not exercise a fundamental 
American right to attempt to change 
a perceived flaw in the system.

But on the other side of the 
coin: not voting in Texas if you’re 
a Republican because “it’ll be red 
anyway” shows a high degree of 
complacency and, quite frankly, is 
lazy. Imagine if every Republican 
stopped voting in Texas because 
they assumed that everyone else 
would vote for them. It’s a version 
of the bystander effect, and in this 
scenario, no one wins.

To everyone: voting is a civ-
il right. Things are rarely free in 

America, and if you have the right 
credentials, this literally comes at 
zero cost to you. Feeling busy that 
week? Found yourself recently re-
located to South Dakota or the U.S. 
Virgin Islands on the eve of an elec-
tion? Never fear – if you’re unable 
to make to make it to the polling 
station that day, absentee voting 
ballots exist for you to vote on time 
in this country! And even better: you 
can vote by mail, or do early voting, 
if a jam-packed schedule won’t per-
mit you to mosey on down to the 
nearest station. As such, there is lit-
erally no excuse for not voting.

Voting is a true fundamental 
right, and regardless of any falsities 
or biases you see in politics, one 
truth remains: your vote matters 
and counts more than you think it 
does. It’s a mark of a true American. 

And besides – it’s high time 
that we beat South and North Dako-
ta at this once and for all.

Voting Day Blues (and Reds)

Senior Sunila Steephen

“Donald J. Trump is calling for 
a total and complete shutdown of 
Muslims entering the United States 
until our country’s representatives 
can figure out what is going on,” 
Republican presidential candidate 
Donald Trump said, reading from a 
piece of paper about Muslim immi-
gration released by his campaign. 

I pressed pause. Fifteen sec-
onds had passed in a video of 
Trump speaking at his campaign 
rally on Dec. 7 in Mount Pleasant, 
South Carolina, and I just didn’t 
want to hear more.

The emotions came one after 
the other as I attempted to stomach 
his words.

I immediately felt angry. “A 
total and complete shutdown!?” If 
such an outrageous scenario were 
to actually happen, who would it 
apply to? Syrian refugees struggling 
to escape the war that has torn up 
the place they used to call home? 
Muslim-American citizens return-
ing from a trip overseas? Muslims 
serving in the military? My own 
mother and father? Me?

Next came the frustration. As a 

Muslim, nothing is more exasperat-
ing than being placed in the same 
category as Islamic terrorists. If you 
ask me, those people are not Mus-
lims. Their true religion is violence 
and hatred. They kill innocent peo-
ple in the name of Islam — and the 
Islam that I know, the Islam that has 
nurtured me for as long as I can re-
member, the Islam that has helped 
me grow closer to God, does not 
sanction such inhumane crimes.

All of this bitterness was ini-
tially directed toward Trump, at 
least until I decided to click play 
again. And that’s when I felt hurt. 
Sure, Trump’s words were, and still 
are, offensive. But the cheering, 
whistling and applause that fol-
lowed his statement — that’s what 
was truly upsetting.

For months, I’ve always won-
dered how Trump continues to 
lead the polls almost every week 
without fail. Some of his com-
ments and tweets are the opposite 
of what a presidential candidate 
should be saying; they’re insensi-
tive and prejudiced. 

But I’ve realized that Trump’s 
success comes from his choice to 
abandon the concept of political 
correctness and state what some 
people in this country actually feel 
and believe: According to a New 
York Times/CBS News poll con-
ducted in early December, Amer-
icans are more afraid now of an 
imminent terrorist attack since the 
weeks following Sept. 11, 2001. 
Seventy-nine percent of those sur-
veyed “believe a terrorist attack is 
somewhat likely or very likely in the 
next few months.”

Perhaps one reason that many 

Americans are feeling this way 
is because recently, nearly every 
news source has written an arti-
cle or two intertwining the words 
“bombs,” “shootings,” “radical Is-
lam” and “Muslims.” These articles 
became even more commonplace 
following the events in Paris and 
San Bernardino.

Of course, hearing about such 
unjust tragedies would make any-
one worried and afraid. So when an 
influential public figure like Trump 
says that Muslims should be banned 
or at the very least placed in a na-
tional database, he’s appealing to 
the masses by making them feel 
“safe.” He’s using a fear-mongering 
tactic to garner more support for 
his campaign. He says that he wants 
to “make America great again,” yet 
he’s simultaneously going 
against the consti-
tutional rights 
of Muslims 

and violating the ideals that America 
stands upon. 

Many don’t realize that this is 
exactly what groups like ISIS want. 
They want to create a divide between 
Islam and the West. They want Mus-
lims to feel like they don’t belong so 
that they can recruit more people for 
their cause. If we want to stand up to 
terrorist organizations, then staying 
united is the best way to do so.

As a Muslim, I am guaranteed 
the freedom of religion, just like any 
other American citizen. But how am 
I supposed to practice this freedom 
when my own country fears it? I’m 
tired of feeling afraid when I go 
through security at an airport. I’m 
tired of feeling like I have to apol-
ogize for the actions of some. I’m 
tired of feeling like I have to hide 

my religion. I am a Muslim, 
but I am not a terrorist. 

So don’t classify me 
as one. 

Religion Trumps Politics  

Senior Inaara Padani

ILLUSTRATION BY SARAH CHAN 

Voting in 
Texas

By the 
Numbers:

254

In the United States 
presidental election in 2012, 
Republican candidate Mitt 
Romney won 38 electoral 
votes from the state of Texas, 
while Democratic incumbent 
Barack Obama won zero.

In 2014, 28.5 percent of 
registered voters turned 

out to vote in Texas 
midterm elections.

In the 
2012 election, 
Obama won 
26 counties.

The number of counties in Texas:

Democrats

Republicans

In 2014, 406,594 
ballots were cast in 

Dallas County for future 
governor Greg Abbott.
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